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Over 600,000 people die every year of malaria, a disease that can be cheaply prevented and 

treated. The vast majority of those killed are children under five years old. After extraordinary 

success saving seven million lives since 2000, the global malaria campaign is at risk. Malaria 

resurgence is already happening in many countries - cases and deaths from malaria 

increased year on year between 2019 and 2020. However, with renewed momentum, 

leadership, and funding, malaria deaths could be slashed by 90% by 2030. We are at a 

crossroads and, even within the context of the far-reaching impacts of COVID-19, the fight 

against malaria is both more pressing and more challenging.

Malaria No More UK is determined to do all in its power to put the deadliest disease in 

humankind’s history on the path towards worldwide eradication within one generation. In 

recent years, through a combination of deliberate focused advocacy and bold new 

communications campaigns with potential reach of over 1.3 billion people, MNMUK has:

▪ Helped secure and maintain the UK as the world's second largest malaria funder, with 

$3.25 billion (£2.5 billion) pledged 2016-20 by Chancellor George Osborne, and a 

recommitment of $1.951 billion (£1.5 billion) by Prime Minister Theresa May 2018/19-

2020/21

▪ Acted as a powerful voice for the global malaria community within, and on behalf of, 

the Global Fund to Fight Aids, TB and Malaria and the RBM Partnership to End Malaria

▪ Been requested by the Government of Rwanda to organise a second Heads of State-

level Malaria Summit in Kigali alongside the Commonwealth Heads of Government 

Meeting in 2022

▪ Achieved over 2.1 billion impressions worldwide over three years through the 'Malaria 

Must Die' campaign featuring David Beckham

▪ Achieved over one billion impressions worldwide with the Draw The Line campaign in 

collaboration with partners including Dentsu International and Black Dog Films (part of the 

Ridley Scott Creative Group)

▪ Created a new brand – Zero Malaria – to unify the global malaria community

The charity’s activities in 2021, as in 2020, were again largely determined by the need to adapt 

activities to the shifting external landscape. The continuing impact of the COVID-19 pandemic; 

second postponement of the Kigali Summit on Malaria and Neglected Tropical Diseases; 

reduction of the UK government’s overseas development assistance; the merger of the 

Department for International Development with the Foreign Commonwealth Office; and 

financial pressures on the wider malaria community, has required agility. Continuous 

strategic, programmatic, and operational adjustments were made as MNMUK continued to 

pursue its long-planned expansion of scope and reach across the African continent and bring 

power to the malaria fight.

1



In 2021, MNMUK successfully created a sustained media and political narrative focussed on 

global health security, pandemic preparedness, and British science, targeted at the UK 

government; launched the Commonwealth Malaria Tracker to drive commitment to the 

Commonwealth’s Malaria Commitment; and launched the multi-award-winning Draw The Line 

campaign across key markets in Africa. MNMUK also developed the Zero Malaria Campaign 

Coalition approach to support national malaria advocacy and communications capacity 

building in Africa, including launching operations activities in Kenya.

This year MNMUK welcomed the appointment of His Royal Highness The Prince of Wales as 

President, a momentous opportunity to boost our profile and engagement on malaria.

MNMUK’s Director of Advocacy, Gareth Jenkins, took on the role of co-chair of the Advocacy 

and Resource Mobilization Partner Committee of the malaria campaign’s global secretariat, 

the Roll Back Malaria Partnership, coordinating advocacy to G7 governments and leading the 

drive towards Global Fund replenishment in 2022.
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Activities in 2021 were structured along the 

following objective areas in line with the 

2019-2023 Strategy:
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Objective 1: Deepen the UK's global leadership and impact on the international 

fight to end malaria

The landscape continued to be challenging for the UK in 2021. The impact of the COVID-19 

pandemic remained present in the UK government’s reduced commitment to overseas 

development assistance (ODA), from 0.7% of GNI to 0.5%. UK lockdowns, restrictions on 

international travel, and social distancing requirements presented additional barriers. Despite 

these significant challenges and changes, the focus remained on securing the renewal of the 

UK’s government commitment to spend £500m per annum tackling malaria whilst making the 

case for ongoing investment over the next three years of at least an equivalent amount. 

MNMUK delivered a multi-channel influencing strategy which brought together press and 

media coverage, creative social and digital media collateral, policy reports and government 

advocacy. Two campaigns were delivered over the year, building up to two key influencing 

moments – the G7 and the Comprehensive Spending Review.

In the run up to the G7, MNMUK successfully created a sustained media and political 

narrative focussed on global health security and pandemic preparedness. Event highlights 

included a Foreign Commonwealth and Development Office (FCDO) chaired global health 

security event, informed by an MMMUK published report, “Leave No Fevers Unresolved”, and 

a virtual international event, “Tackling malaria: A win-win for saving lives and preventing 

future pandemics”. The latter secured representation from community health, the malaria

community, and the governments of Italy, France, Australia, Rwanda, and the UK. Media 

coverage was gained across the year in all major UK news outlets, including the Times, the 

Telegraph, the Daily Mail, the Guardian, and broadcast news on the BBC, particularly for the 

R21 malaria vaccine trials alongside Professor Adrian Hill and the Jenner Institute at Oxford 

University. This was shared by the Prime Minister, Health Secretary, the Chair of the Foreign 

Affairs Committee, and a range of cross-party parliamentarians. 

MNMUK pivoted to domestic spending commitments in the second half of the year ahead of 

the Comprehensive Spending Review in the Autumn. Focus shifted to the achievements of 

British-backed science in developing the tools and technologies required to fight malaria and 

therefore help to prevent and fight future pandemics. MNMUK published a “Best of British” 

science report, accompanied by a media push supported by public polling by YouGov. 

Coverage was achieved in top-tier press and broadcast outlets known to influence the Prime 

Minister and No. 10. In partnership with Conservative Home, MNMUK hosted an event at the 

Conservative Party Conference to profile innovative malaria interventions. Parliamentary 

champions James Sunderland MP (APPMG Vice-Chair) and Minister for Science, George 

Freeman MP spoke powerfully and committed to lead or support follow up communications 

to the Chancellor. A letter was co-ordinated to the Chancellor, signed by 55 leaders from 

NGOs, academia, and private sector, calling on the government to recommit Britain’s 

contribution to the global malaria fight. MNMUK met with senior FCDO and Treasury officials 

to discuss malaria spending in the context of the UK government’s global commitments to the 

Global Fund and UK R&D in malaria technologies. At the end of the year, with the release of 

the World Malaria Report and the Gavi Vaccine Alliance decision to back a new malaria 

vaccine, MNMUK secured media coverage in the BBC, The Telegraph, Bloomberg, BBC Radio 
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4 World at One, amongst others. A virtual event ‘World Malaria Report 2021: Why the World 

Needs the Best of Britain’ was organised, with a keynote speech by FCDO Minister for Africa, 

Vicky Ford MP and an all-female panel featuring the Vice President for Head of Global Health 

Access at GSK; an Economist and Adviser to the UK Board of Trade; the Chair in Infectious 

Disease Epidemiology at Imperial College London; and the Senior Director Translational 

Medicine at MMV.

Across the year, MNMUK continued its support for the Secretariat of the All-Party 

Parliamentary Group (APPG). The APPG worked with partners to highlight the impacts of the 

ODA cuts on malaria and NTDs, and continued to advocate directly with ministers, through 

joint letters and events, including on the importance of Product Development Partnerships. 

MNMUK also supported the cultivation of a new Conservative MP as Vice-Chair, James 

Sunderland MP.

Objective 2: Drive international commitment to deliver the 2023 Commonwealth and 

2030 global malaria targets

The focus of MNMUK’s International work in 2021 was two-fold: to build awareness and 

engagement around the Commonwealth’s commitment to halve malaria, and to ensure 

international policy makers embedded malaria in global health security concerns ahead of 

the G7.

Driving commitment to deliver the 2023 Commonwealth targets 

Although the postponement of the Kigali Summit for the second time presented challenges, 

MNMUK continued to build the profile of the Commonwealth’s commitment on malaria. 

Important relationships were cemented, including with High Commissions, and gains made 

for upcoming advocacy efforts.

To build engagement around the Commonwealth’s commitment to halve malaria, two events 

were organised. The first was hosted by the Government of Rwanda and featured the 

Secretary General of the Commonwealth, the High Commissioner of Rwanda, the Director of 

the World Health Organisation’s Global Malaria Programme, UK FCDO Minister Wendy 

Morton MP, and the Rwandan Minister of Health. Almost half of all Commonwealth malaria 

countries sent a representative to the event. The second event was with the Commonwealth 

Parliamentary Association to inform their network of parliamentarians about the impact of 

COVID-19 on malaria.
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Ahead of the 33rd Commonwealth Health Ministers meeting, MNMUK successfully engaged with 

the Commonwealth Secretariat and the Government of Rwanda to include reporting on progress 

towards halving malaria. The subsequent decision by states to reference the need to accelerate 

efforts to get back on track to reach the malaria commitment in the meeting declaration was 

welcomed by MNMUK. Following this, MNMUK launched a significant report highlighting progress 

towards the Commonwealth’s malaria commitments and targets. Working closely with the office 

of Rwandan Health Minister Dr Daniel Ngamije, the Commonwealth Secretariat and the Chair of 

the Commonwealth Committee on Health, MNMUK supported the Commonwealth to launch the 

Malaria Tracker and Malaria Report 2021. The report and tracker were covered in over 20 media 

outlets around the world and generated one of the Commonwealth’s highest-engagement social 

media posts of the quarter.

Connecting progress on malaria to global health security concerns 

MNMUK continued to play an active role within the RBM Partnership to End Malaria on objectives 

relating to effective coordination and financing for the international malaria movement. Working 

with Malaria No More and the United Nations Foundation, MNMUK delivered research to deepen 

the evidence base around the intersection between malaria and building global health security. 

The findings of this research were used in a number of high-profile arenas including direct 

reference of the report by the Coordinator of the US President’s Malaria Initiative, and in media 

articles covering the report.
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Objective 3: Africa – Enhance leadership and investment in key malaria-affected 

countries in Africa

MNMUK’s Africa work had two foci. Firstly, delivering the Draw The Line campaign, a pan-

African and global communications campaign that aims to inspire a previously unreached 

youth audience, into mainstream consciousness in markets across Africa. Secondly, 

developing the approach to the promotion and support of national malaria advocacy and 

communications in select countries. 

Delivering the Draw The Line campaign 

The Zero Malaria Starts With Me - Draw The Line (DTL) campaign was launched at the start of 

the year, an enormous effort, after two years of planning and significant external delays. 

Building on the successful 2020 work around the global Zero Malaria Starts With Me 

(ZMSWM) brand, DTL was created to launch a new youth-focussed campaign. DTL is a pan-

African and global communications campaign that aims to inspire youth and catalyse 

attention around ZMSWM. Its goal is to provide political reward and accountability to African 

decision-makers for driving and delivering the 2023 Commonwealth Commitment. It also 

aims to accelerate progress towards ending malaria by addressing norms around the public 

acceptance of malaria as a permanent reality rather than a disease which can be beaten. The 

campaign had five highlight moments, with sustained audience engagement across the year. 

These included a launch around the African Union Summit in February, followed by 

International Women’s Day, World Malaria Day, Africa Day, World Mosquito Day, and 

International Youth Day. The DTL campaign featured global and African talent, a hero film, a 

behind the scenes film, an animation, an interactive digital mural for supporters to sign and 

engage with, a Muundo inspired fashion line, a Zero Malaria website for the wider malaria 

community and toolkits.

Although the postponement of the Kigali Summit removed the key delivery moment for youth 

voices and weakened the campaign’s advocacy target, momentum was built and reach and 

recognition considerably deepened in preparation for the Summit and Global Fund 

replenishment in 2022. DTL also successfully shifted youth attitudes and brought new players 

into the malaria community.

The campaign directly reached 441 million people and garnered significant coverage across 

TV, radio, and over $3million of free ‘Out of Home’ and digital advertising in nine target 

markets across Africa. This pro bono advertising reach even stretched into London, New York, 

Canada, and Australia for World Malaria Day, secured through Dentsu’s involvement as the 

world’s largest media buyer. It featured in global media including Sky News, CNBC Africa, 

eNCA, BBC World Service, Al Jazeera, and Global Citizen, and was amplified by influencers, 

including David Beckham. It achieved significant media activity in Kenya, supporting MNMUK’s 

national advocacy work. Youth networks including the National Youth Council were activated 

in support of the campaign. DTL has been recognised by 13 international awards bodies so 

far including 3 Grand Prix awards and was chosen to be a keynote session at the Cannes 

Lions Festival.

An evaluation of the first phase of the campaign with target audiences in Kenya and Nigeria 

showed it had tangible impact on attitudes and beliefs of young people. 30% of youth stated 

that ending malaria should be a top priority for their government (up from 18%) and 41% of 

youth agreed ending malaria was a priority for their future (up from 29%).
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There was widespread support for the new talent and media platforms that the campaign 

brought to the community, although more work remains to be done enabling deeper community 

co-creation, participation, and ease of use.

Beyond its impact on youth, DTL has drawn both new and existing actors into the malaria 

movement, particularly the private sector. Alongside Dentsu and DSTV, MNMUK welcomed 

ViacomCBS Networks Africa into the malaria community. This partnership resulted in MTV Base 

amplifying DTL across its platforms, Nickelodeon participating in World Malaria Day, ZM DTL 

featuring as the lead issue for the MTV Africa Day concert, and messaging repeated across a 

range of MTV programming. Facebook Instagram joined as a partner for World Mosquito Day, 

providing a new pro bono Augmented Reality Filter to help deepen youth participation and 

engagement.

Supporting national malaria advocacy and communications 

Following consultations, research, and scoping, MNMUK developed its approach to national 

malaria advocacy and communications, the “Zero Malaria Campaign Coalitions” (ZMCC). ZMCCs 

are integrated programmes of campaigns and communications coordination; advocacy support; 

and capacity strengthening of local organisations. ZMCCs bring together governmental, creative, 

media, private sector, and implementation partners to streamline and amplify messaging, as well 

as engage new and non-traditional actors to broaden the scope of impact. MNMUK’s intention is 

to roll out ZMCCs in Kenya, proving its concept before scaling to Zambia and later Nigeria 

depending on the context and success of the approach. 

As a key stakeholder for the Kenyan ZMCC, MNMUK developed a rich and engaged partnership 

with the Division National Malaria Programme (DNMP) within the Ministry of Health in Kenya. 

Collaborations took place across events including World Malaria Day, the launch of President of 

Kenya, Uhuru Kenyatta’s agenda as chairperson of the African Leaders Malaria Alliance, the 

Kenya Malaria Indicator Survey Launch and the Draw The Line brand event. The latter had a 3 

million potential reach on Twitter in Kenya, and nationwide media coverage, including The 

Standard and The East African.

MNMUK also supported a major event for International Youth Day in August 2021, alongside 

partners, and Africa Director Lilies Njanga represented MNMUK at a range of high-profile events 

across the year. Discussions with the Zambia National Malaria Elimination Council (NMEC) and 

End Malaria Council (EMC) were initiated to lay foundation for a full scoping in 2022.
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Objective 4: Continue to strengthen MNMUK so it can deliver objectives 1-3

The strengthening of internal governance, organisational culture and IT systems remained a 

focus throughout 2021. Ensuring MNMUK’s structures, team and systems can deliver on its 

strategic ambitions and respond to the challenges of the COVID-19 pandemic drove the team’s 

activities this year. 

MNMUK contracted consultancy Firetail to ensure MNMUK’s organisational model, brand and 

jurisdictional approach enables delivery of its UK, International and Africa ambitions. Following 

consultation with stakeholders, the decision was made to improve representation of African 

expertise at all levels of the organisation, register a legal entity in Kenya, establish a new brand 

in Kenya and strengthen existing ways of working. Work is currently underway to 

operationalise each of these decisions. 

Recruitment in 2021 focussed on hiring Kenyan-based staff. Joining the Africa Director in Kenya 

is the Finance Manager, Programmes Manager, and an Advocacy and Communications 

Assistant, with more joining in 2022 and beyond. 

We are proud of our talented team, and staff well-being and satisfaction in their work is a high 

priority. In December 2020 the third full staff survey to measure satisfaction and well-being 

was carried out. Good progress from previous years was maintained in many areas, although 

the pandemic has caused considerable fall in staff well-being and feelings of inclusivity. 

MNMUK has implemented strong support services for mental health and other issues; 

psychological first aiders have been trained, there is an employee assistance programme for 

24/7 help and advice, and an outsourced mental health counselling service is available. The 

‘Values and Wellness’ group continue to work on activities to build on social capital and ease 

mental health issues. Team Awaydays both in the UK and Africa are high on calendars to 

facilitate the integration of new staff and effectiveness of working together. Equally, the 

Diversity, Equity and Inclusiveness group continue to address all matters under this heading, 

working with external consultants to create processes, policies, guidance and raise awareness 

on these issues. Recruitment and other processes are being reviewed and established to try to 

negate any unconscious bias that may exist.
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MNMUK’s external context has shifted considerably in the last two years, affecting all areas of 

the organisation’s work, and forcing a recalibration of strategy. The malaria campaign has 

been set back several years and keeping malaria visible in a crowded space is becoming 

increasingly difficult. While the demands for more investment are increased, the opportunity 

for delivering even the current levels is challenging. 

In response to this, MNMUK is refreshing its objectives and extending its strategic period to 

2025. The organisational vision, mission and purpose will remain unchanged but MNMUK’s 

objectives will be reviewed to suit its new external context. 

MNMUK’s activities for 2022 will be structured around its refreshed objectives, below.

Objective 1: UK – Deepen the UK’s global leadership and impact on the international 

fight to end malaria 

MNMUK’s overriding priority in 2022 will be to support the successful replenishment of the 

Global Fund, particularly with the UK contributing to at least 2019 levels. The UK’s campaign 

approach will see malaria as a leading example of aid impact in the national interest by next 

election, focus on the contribution of British-backed science to the global malaria fight, 

continue to build support around, and with, Conservative politicians, and build international 

pressure through Global Fund donor government moments.

Objective 2: Africa – Drive international commitment to deliver the 2023 

Commonwealth and 2030 global malaria targets 

MNMUK will continue to build Kenya’s Zero Malaria Campaign Coalitions (ZMCCs) to deliver 

in-country advocacy and communications, deepen the impact of the Zero Malaria Starts With 

Me (ZMSWM) Draw The Line campaign into ‘Part 2’, and continue the organisation’s wider 

drive to deliver accountability on the Commonwealth Commitment. This will be spearheaded 

by an engaged Government of Rwanda and highlighted at the 2022 Kigali Summit on Malaria 

and Neglected Tropical Diseases, alongside the Commonwealth Heads of Government 

Meeting. 

Objective 3: Philanthropy & Partnerships – Ensure MNMUK has a diverse portfolio of 

major multi-year funding partners funding across the organisation's work and in-

country coalitions 

The next year will see MNMUK continue to grow and diversify its funding base from 

institutions, corporates, and philanthropic donors, as well as work to retain valuable funding 

support from existing donors. MNMUK will reapply to the Bill and Melinda Gates Foundation 

for a further three years of funding and seek further major funding support to enable the 

Zero Malaria Campaign Coalitions to be established, in Kenya and Zambia. MNMUK will also 

work to secure funding and support to further develop the Draw The Line Campaign, and to 

encourage continued UK investment and leadership in ending this global killer disease.
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Objective 4: Operations – Ensure a high-functioning, high-performing, dynamic 

organisation with a clear, internationally focused brand and identity with extremely 

high-calibre staff supported by optimised systems and performance

In 2022, focus will be on increasing the diversity and representation of African expertise at all 

levels of the organisation and a review of the appraisal process to ensure MNMUK is 

attracting and retaining high-calibre staff. Following a careful review of the external situation 

and consultation with stakeholders, the 2023-25 Strategy extension will be completed, 

providing direction and focus to the organisation. MNMUK’s operations in Kenya will be 

registered and an operating brand across Africa established and in use.
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The trustees are pleased to present their report together with the audited financial 
statements of the charity for the year to 31 December 2021.

The accounts have been prepared in accordance with the accounting policies set out in note 1 
to the accounts and comply with the Charity's Memorandum and Articles of Association, the 
Companies Act 2006 and the Statement of Recommended Practice 'Accounting and Reporting 
by Charities' (revised 2015). 

Malaria No More United Kingdom is a charitable company limited by guarantee, incorporated 
on 16 July 2008 and registered as a charity on 8 October 2008. The company is governed by 
its Memorandum and Articles of Association.

The directors of the charitable company are its trustees for the purpose of charity law, and 
the members of the company limited by guarantee. Throughout this report they are 
collectively referred to as the Trustees.

The following individuals served as Trustees during the year:

▪ Simon Bland

▪ Andrew Cook

▪ Azra Ghani

▪ Baroness Helene Hayman (Chair)

▪ Norman Mbazima

▪ Sophie O’Connor

▪ David Reddy

▪ Philip Thomas

▪ Eva Thorne

▪ Linda Yueh

All Trustees served for the full year unless otherwise stated above.

No Trustees had any beneficial interest in the charity and no remuneration of trustees is paid 
by the charity.

The Board of Trustees is responsible for the strategic direction, policy and overall governance 
of the charity.

The implementation of strategy once agreed and the day to day running and management of 
the charity's activities is delegated to the secretariat, led by the Chief Executive.
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The term of Baroness Hayman, as Chair of Trustees, Philip Thomas and Simon Bland all 

ended in February 2022. Towards the end of 2021 the Trustees appointed executive search 

and recruitment agency, Odgers Berndtson, to seek suitable replacements. In February 2022 

Baroness Liz Sugg was appointed as Chair of the Trustees and Sarah

Douglas and Feyi Olubodun joined the board.

The Trustees regularly review the risks that the charity faces and are satisfied that

relevant systems are in place to mitigate their exposure to major risks. The charity maintains 

a strategic risk register that is reviewed quarterly. In 2021, the charity introduced a 

comprehensive operational risk register that will be reviewed annually – this is in addition to 

the strategic risk register that is reviewed at each Audit and Risk Committee meeting . The 

newly established Crisis Management Team met to agree the approach to handling any crisis 

that may arise in the future. The top three MNMUK Strategic Risks are:

1. Insufficient or unsuccessful future funding.

2. UK government reduces its contribution to the Global Fund.

3. Global crises result in lowered political engagement in malaria activities and de-

prioritisation by media and other stakeholders.

Risk 1 is an MNMUK operational risk. Risks 2 and 3 directly impact the ability of MNMUK to 

achieve its strategic objectives. All risks have mitigation strategies and monitoring actions 

identified and are reviewed and updated regularly. The Audit and Risk Committee, mandated 

to review financial and risk related items and provide feedback and guidance to the Trustees, 

met five times in 2021. The main strategic risks facing the charity in 2021 were its challenging 

funding environment, the UK overseas development aid cuts and the impacts of the COVID-19 

pandemic.

The Trustees confirm that they have complied with their duty under Section 17 (5) of the 

Charities Act 2011 to have due regard to the Charity Commission's general guidance on public 

benefit. 

Salaries for permanent staff across all functions have been set in line with a range of market 

rate indicators and internal parity. Any salary adjustments made in the year were in line with 

the Salary Bandings Policy.

The charity publishes the salary of its key management personnel within its annual report. 

The number of staff paid over £60,000 is also published in accordance with the charity 

accounting requirements.

15



Malaria No More UK is a registered charity and a company limited by guarantee without share 

capital and is governed by its memorandum and articles of association. The group includes a 

wholly owned subsidiary company, Malaria No More Trading, through which its cause 

marketing activities are carried out.

The charity is governed by the Board of Trustees. The Board operates a quarterly meeting 

cycle with an Audit and Risk Committee meeting taking place before the main Board meeting. 

The retail operations are governed separately by the director of the Trading company, James 

Whiting. The Board held one virtual away day during the year with the Executive Directors to 

review progress against strategic aims, the organisation’s governance and structure and 

consider the changing external environment.

In 2021, the Trustees approved the registration of a legal entity in Kenya. MNMUK will register 

in Kenya in 2022 as a branch company of MNMUK Ltd.

As part of MNMUK’s commitment to best practice, the charity adheres to the fundraising 

Codes of Practice set by the Fundraising Regulator and the Institute of Fundraising. 

MNMUK is committed to ensuring that fundraising is open, respectful, and transparent to the 

public. The charity has several clearly documented policies and procedures, including a 

complaints policy, enabling any concerns from the public in relation to MNMUK’s fundraising 

practices to be heard and addressed in a timely manner. During the year, no complaints have 

been received from the general public. There have also been no instances of non-compliance 

with the requirements of the fundraising code of practice. 

The charity has a transparent way of working with vulnerable individuals. This fundraising 

policy clearly states all steps that should be followed to protect vulnerable people when 

offering support to the charity, ensuring that they have the relevant capacity to enable them 

to make the decision to donate.
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In 2021 MNMUK received the final payment as part of a three year grant from the Bill and 

Melinda Gates Foundation. This contribution is central to supporting MNMUK’s work to help 

catalyse the political commitment, financing and collective action needed to reach 

international malaria reduction targets and help establish a pathway to achieving malaria 

elimination and runs to the end of September 2022. 

Grant funding of £140,561 was received from the RBM Partnership, representing two further 

instalments of a commitment to fund communications work building up to and around a 

Kigali Summit for Malaria and NTDs. As the Summit was postponed for a further year due to 

COVID-19, these funds have been carried over into 2022. 

As hosts of the secretariat for the All- Party Parliamentary Group (APPG) for Malaria and 

NTDs, MNMUK received £34,500 in restricted funding from APPG supporters. 

MNMUK’s UK and global advocacy and communications work was strengthened thanks to 

grant funding provided by longstanding partners the Product Development Partnership, MMV 

and pharmaceutical company GlaxoSmithKline.

In addition to these contributions, 2021 marked important milestones in relationships with 

two long term and valued corporate partners. Longstanding partner Rentokil Initial marked a 

decade of support for MNMUK by staging a company-wide virtual global fundraising 

challenge, the “Race To Kigali”, which saw 2,000 staff members take part, generating over 

£100,000 which was then matched by the “Rentokil Initial Cares” fund. Together with a 

sponsorship of the “Draw The Line” campaign, and a further year of support through the 

business’s Your Voice Counts survey, Rentokil Initial raised and donated £264,000 over the 

course of the year, bringing the total raised through the partnership to date to more than 

£507,000. Mixer brand Fever-Tree reached the third and final year of a three-year 

commitment to donate £1million to MNM UK, giving over £400,000 during 2021 to surpass 

this target. MNMUK was also grateful to receive continued support from Master of Malt (part 

of Atom Supplies) who generated over £24,000 through online auctions and gin sales in 

support of the charity.

MNMUK receives only limited income in the form of donations and fundraising from 

members of the public, meaning that the support of those individuals and community groups 

who do contribute to the charity is even more gratefully received. In 2021 more than £41,000 

was received through public fundraising activities with more than £15,000 received through 

the HMRC Gift Aid scheme.
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Expenditure during the period reduced by £161,170 from £3,411,981 to £3,250,811. Of this 

total 79% was spent on direct charitable activities (2020: 90%). This reduction is attributed to 

the decreased Gifts in Kind allocation in 2021.

Net incoming resources for the year were £483,330 (2020: £804,586). The decrease in the 

funds is primarily driven by the decrease in the income recognised from the BMGF grant in 

the year. 

At the end of the period the charity's Balance Sheet remains strong with net assets of 

£2,355,698 in 2021compared to £1,872,368 in 2020. Restricted funds amounted to £881,030 

compared to £719,389 in 2020. Total cash in hand available to the Charity has increased by 

£89,846 from £3,524,315 to £3,614,161 in 2021. 

MNMUK significantly benefited from a wide range of pro-bono support provided to the 

charity. This is including but not limited to a range of gifts in kind received from celebrities 

and global influencers including Yemi Alade. Legal and contract work was provided, and 

highly valuable media support was also received from the Dentsu Group, and NTV Kenya.

While the value of these contributions extends into many millions of pounds, only a portion of 

this is reflected in the accounts as gifts In Kind (£367,941 in 2021; £581,021 in 2020) based on 

the price that the charity would otherwise be prepared to pay in the open market.

The Trustees' policy is to maintain reserves, 'which are shown on the balance sheet as 

unrestricted funds ("free reserves"), within a range of +10%/-10% of the following 6 months 

budgeted core costs. The reserves range for 2022 is set at £1,157,000 – £1,414,000. At the 

end of 2021 reserves amounted to £1,474,668 a level which is broadly in line with the target

range.
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The trustees (who are also the directors of Malaria No More UK for the purposes of company 

law) are responsible for preparing the Report of the Trustees and the financial statements in 

accordance with applicable law and United Kingdom Accounting Standards (United Kingdom 

Generally Accepted Accounting Practice). 

Company law requires the trustees to prepare financial statements for each financial year 

which give a true and fair view of the state of affairs of the charitable company and of the 

incoming resources and application of resources, including the income and expenditure, of 

the charitable company for that period. In preparing those financial statements, the trustees 

are required to:

▪ Select suitable accounting policies and then apply them consistently;

▪ Observe the methods and principles in the Charity SORP;

▪ Make judgements and estimates that are reasonable and prudent;

▪ Prepare the financial statements on the going concern basis unless it is 

inappropriate to presume that the charitable company will continue in business.

The trustees are responsible for keeping proper accounting records which disclose with 

reasonable accuracy at any time the financial position of the charitable company and to 

enable them to ensure that the financial statements comply with the Companies Act 2006. 

They are also responsible for safeguarding the assets of the charitable company and hence 

for taking reasonable steps for the prevention and detection of fraud and other irregularities. 

In so far as the trustees are aware:

▪ there is no relevant audit information of which the charitable company's auditors are 

unaware; and

▪ the trustees have taken all steps that they ought to have taken to make themselves 

aware of any relevant audit information and to establish that the auditors are aware 

of that information.

This report was approved by the Board of Trustees on 5 July 2022 and signed on its 

behalf by:

Sophie O’Connor, Treasurer
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Opinion

We have audited the financial statements of Malaria No More UK (the ‘parent charitable 

company’) and its subsidiaries (the ‘group’) for the year ended 31 December 2021 which 

comprise the consolidated statement of financial activities, the group and parent charitable 

company balance sheets, the consolidated statement of cash flows and the notes to the 

financial statements, including a summary of significant accounting policies. The financial 

reporting framework that has been applied in their preparation is applicable law and United 

Kingdom Accounting Standards, including FRS 102 The Financial Reporting Standard applicable 

in the UK and Republic of Ireland (United Kingdom Generally Accepted Accounting Practice). 

In our opinion, the financial statements:

▪ Give a true and fair view of the state of the group’s and of the parent charitable company’s 

affairs as of 31 December 2020 and of the group’s incoming resources and application of 

resources, including its income and expenditure, for the year then ended

▪ Have been properly prepared in accordance with United Kingdom Generally Accepted 

Accounting Practice

▪ Have been prepared in accordance with the requirements of the Companies Act 2006 and 

the Charities Act 2011 

Basis for opinion

We conducted our audit in accordance with International Standards on Auditing (UK) (ISAs 

(UK)) and applicable law. Our responsibilities under those standards are further described 

in the Auditor’s responsibilities for the audit of the group financial statements section of our 

report. We are independent of the group and parent charitable company in accordance with 

the ethical requirements that are relevant to our audit of the financial statements in the UK, 

including the FRC’s Ethical Standard, and we have fulfilled our other ethical responsibilities in 

accordance with these requirements. We believe that the audit evidence we have obtained is 

sufficient and appropriate to provide a basis for our opinion. 

In auditing the financial statements, we have concluded that the Trustees' use of the going 

concern basis of accounting in the preparation of the financial statements is appropriate.

Based on the work we have performed, we have not identified any material uncertainties 

relating to events or conditions that, individually or collectively, may cast significant doubt on 

Malaria No More UK's ability to continue as a going concern for a period of at least 

twelve months from when the financial statements are authorised for issue. 

Our responsibilities and the responsibilities of the Trustees with respect to going concern are 

described in the relevant sections of this report.
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The other information comprises the information included in the Trustees’ annual report 

other than the group financial statements and the auditor’s report thereon. The Trustees are 

responsible for the other information contained within the annual report. Our opinion on the 

group financial statements does not cover the other information, and, except to the extent 

otherwise explicitly stated in our report, we do not express any form of assurance conclusion 

thereon. Our responsibility is to read the other information and, in doing so, consider 

whether the other information is materially inconsistent with the group financial statements, 

or our knowledge obtained in the course of the audit or otherwise appears to be materially 

misstated. If we identify such material inconsistencies or apparent material misstatements, 

we are required to determine whether this gives rise to a material misstatement in the group 

financial statements themselves. If, based on the work we have performed, we conclude that 

there is a material misstatement of this other information, we are required to report that fact. 

We have nothing to report in this regard. 

Opinions on other matters prescribed by the Companies Act 2006 

In our opinion, based on the work undertaken in the course of the audit:

▪ The information given in the Trustees’ annual report for the financial year for which the 

financial statements are prepared is consistent with the financial statements

▪ The Trustees’ annual report has been prepared in accordance with applicable legal 

requirements

Matters on which we are required to report by exception

In the light of the knowledge and understanding of the group and the parent charitable 

company and their environment obtained in the course of the audit, we have not identified 

material misstatements in the Trustees’ annual report. 

We have nothing to report in respect of the following matters in relation to which the 

Companies Act 2006 and Charities Act 2011 requires us to report to you if, in our opinion:

▪ Adequate accounting records have not been kept by the parent charitable company, 

or returns adequate for our audit have not been received from branches not visited by us; 

or

▪ The parent charitable company financial statements are not in agreement with 

the accounting records and returns; or

▪ Certain disclosures of trustees’ remuneration specified by law are not made; or

▪ We have not received all the information and explanations we require for our audit; or

▪ The directors were not entitled to prepare the financial statements in accordance with the 

small companies' regime and take advantage of the small companies’ exemptions in 

preparing the Trustees’ annual report and from the requirement to prepare a strategic 

report.
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As explained more fully in the statement of Trustees’ responsibilities set out in the Trustees’ 

annual report, the Trustees (who are also the directors of the parent charitable company for 

the purposes of company law) are responsible for the preparation of the financial statements 

and for being satisfied that they give a true and fair view, and for such internal control as the 

Trustees determine is necessary to enable the preparation of financial statements that are 

free from material misstatement, whether due to fraud or error. In preparing the financial 

statements, the Trustees are responsible for assessing the groups’ and the parent charitable 

company’s ability to continue as a going concern, disclosing, as applicable, matters related to 

going concern and using the going concern basis of accounting unless the Trustees either 

intend to liquidate the group or the parent charitable company or to cease operations, or 

have no realistic alternative but to do so. 

We have been appointed auditor under the Companies Act 2006 and section 151 of the 

Charites Act 2011 and report in accordance with those Acts. 

Our objectives are to obtain reasonable assurance about whether the financial statements 

as a whole are free from material misstatement, whether due to fraud or error, and to issue 

an auditor’s report that includes our opinion. Reasonable assurance is a high level of 

assurance but is not a guarantee that an audit conducted in accordance with ISAs (UK) will 

always detect a material misstatement when it exists. Misstatements can arise from fraud 

or error and are considered material if, individually or in the aggregate, they could reasonably 

be expected to influence the economic decisions of users taken on the basis of these financial 

statements. Irregularities, including fraud, are instances of non-compliance with laws and 

regulations. We design procedures in line with our responsibilities, outlined above, to detect 

material misstatements in respect of irregularities, including fraud. The extent to which our 

procedures are capable of detecting irregularities, including fraud are set out below.

In identifying and assessing risks of material misstatement in respect of irregularities, 

including fraud and non-compliance with laws and regulations, our procedures included the 

following:

▪ We enquired of management, which included obtaining and reviewing supporting 

documentation, concerning the group’s policies and procedures relating to:

▪ Identifying, evaluating, and complying with laws and regulations and whether 

they were aware of any instances of non-compliance;

▪ Detecting and responding to the risks of fraud and whether they have knowledge of 

any actual, suspected, or alleged fraud;

▪ The internal controls established to mitigate risks related to fraud or non-compliance 

with laws and regulations.
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▪ We inspected the minutes of meetings of those charged with governance.

▪ We obtained an understanding of the legal and regulatory framework that the
group operates in, focusing on those laws and regulations that had a material effect
on the financial statements or that had a fundamental effect on the operations of the
group from our professional and sector experience.

▪ We communicated applicable laws and regulations throughout the audit team and
remained alert to any indications of non-compliance throughout the audit.

▪ We reviewed any reports made to regulators.

▪ We reviewed the financial statement disclosures and tested these to
supporting documentation to assess compliance with applicable laws and
regulations.

▪ We performed analytical procedures to identify any unusual or unexpected
relationships that may indicate risks of material misstatement due to fraud.

▪ In addressing the risk of fraud through management override of controls, we tested
the appropriateness of journal entries and other adjustments, assessed whether the
judgements made in making accounting estimates are indicative of a potential bias
and tested significant transactions that are unusual or those outside the normal
course of business.

Because of the inherent limitations of an audit, there is a risk that we will not detect all 
irregularities, including those leading to a material misstatement in the financial 
statements or non-compliance with regulation. This risk increases the more that 
compliance with a law or regulation is removed from the events and transactions 
reflected in the financial statements, as we will be less likely to become aware of 
instances of non-compliance. The risk is also greater regarding irregularities occurring 
due to fraud rather than error, as fraud involves intentional concealment, forgery, 
collusion, omission or misrepresentation. 

A further description of our responsibilities is available on the Financial Reporting 
Council’s website at: www.frc.org.uk/auditorsresponsibilities. This description forms part 
of our auditor’s report. 

This report is made solely to the charitable company's members as a body, in accordance 
with Chapter 3 of Part 16 of the Companies Act 2006 and section 144 of the Charities Act 
2011 and regulations made under section 154 of that Act. Our audit work has been 
undertaken so that we might state to the charitable company's members those matters 
we are required to state to them in an auditor’s report and for no other purpose. To the 
fullest extent permitted by law, we do not accept or assume responsibility to anyone 
other than the charitable company and the charitable company's members as a body, for 
our audit work, for this report, or for the opinions we have formed. 

Jonathan Orchard (Senior statutory auditor)  14 September 2022

for and on behalf of Sayer Vincent LLP, Statutory Auditor Invicta House, 108-114 Golden 
Lane, LONDON, EC1Y 0TL
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Malaria No More UK

For the year ended 31 December 2021

Notes to the financial statements

2
2021 2020

Unrestricted Total Unrestricted Total
£ £ £ £ £ £

Donations 204,454 175,000 379,454 412,910 70,000 482,910
Donated services 367,941 - 367,941 581,021 - 581,021

572,395 175,000 747,395 993,931 70,000 1,063,931

3

2021 2020
Unrestricted Total Unrestricted Total

£ £ £ £ £ £

Grants 2,539,160 2,539,160 27,516 3,117,517 3,145,033

4
2021 2020

Unrestricted Total Unrestricted Total
£ £ £ £ £ £

442,420 442,420 5,536 - 5,536

Income from charitable activities

Income from other trading activities

Restricted Restricted

Restricted Restricted

Cause related marketing

Fever-Tree fulfilled their three year funding agreement which started in 2019 with a Cause Related Marketing donation in 2021. In 2020 
Fever-Tree’s contribution was as made as an unrestricted donation as cause marketing activities did not take place (see table in Note 2 
above). Cause Related Marketing income in 2019 was £303,791.

Donated services represent pro bono time of numerous celebrities, legal and catering services and communications and PR support from a 
number of agencies.

Restricted Restricted

Income from donations and legacies
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